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Zringing the world 1o Auskiand

Auckland's visitor economy is critical if we want to become

a giobally competitive city-region. Other international cities have
invested in their visitor economies and reaped the rewards.
Auckiand has the potential to do fikewise,

The Auckiand region has a vita! and distinct fiavour of iis own,
bt on g fusion of culiures and influences. But for visitors itis

ofien perceived as mersly & gateway to the rest of New Zealand.

Auckiand must make the step change from a gateway o a
destination if we are to capitalise on the opportunity our visitor
economy provides,

Fast forward a decade and picture Auckland as a world-class
destination. ..

Davig MoConnell
Prgiect Champion

When the Metro Froiect Action Flan was launched in Ogtober
2008, we talked about Auckiand'’s untapped potential. Bringing
the World to Auckland is a blueprint for capiialising on the poten-
tial of our visitor economy. it represents a compelling investment
proposition to help transform Auckiand into the world class
destination it can be.

it Melbourne can do it in 10 years, so can we.

4y

Chair, AucklandPlus



The Metro Project Action Plar identifisd three key actions
0 make this transformation happen:

At the same time central government has developed its Economic
Transformation Agenda - with one of its themes as “Auckland — an
Internationally competitive city”. This recognises that for New Zea-
land to be successful Auckland must be a world-class city-region.

Bringing the Worid fo Auckiand presents the case for investment
in Auckiand's visitor econony over the nexi 10 years. It outlines
the critical investments and actions that could play a key role in
Auckand and New Zealand’s economic transformation.

The Visitor Boonamy

Auckland's visitor aconomy is much more than the visitor

dependent businessaes that seif most of el goods and senvices
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of things like food and beverage, fuel and retall shopping, which
are consumed by and benefit both vistors and residents.
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Auckland’s Wall-baing

The benefits of an enhancerd visitor econcmy extend well beyond
the direct financial bensfits -- the bigger picture wouid include
greater amenity for Auckland residertts that is underwritten by the
additional visitor expendliure; greater talent retention and atirac-
tion; greater weatth and employment; and greater productivity and
profitabllity,. These tactors wolild reinforce oneg another and initiate
airtuous cycle {Figure 1) 1o greatly improve Auckiand's infrastruc-
ture, standard of iving and international profile. An enhanced visitor
aconomy has the potential to contiibute to Auckland's economic,
cuttural, environmental and social well-being.

Eoonomin FHelurn

Visitors to Auckland generated as many nights in the region as
75,300 permanent residents in 2006, increasing the base popuia-
tiar of Auckland by 5.5%. This is Auckdangd's permanent residernt
equivalent {PRE]) ratio, Auckiand’s ratio i3 fow ralative to compa-
rable arsas such as Victona (6,4%), Wellington (7.19%j), New South
Wales (7.8%), Carterbury {8.9%) and CGueensland (10.2%}
Auckand's fransformation into a world-class visitor destination
woulid increase this ratio.

0000

A realistic target would be 7.8% by 2018 — the levet currently
achieved by New South Wates., This would require growth in visitor
nights of 4.8% per annum. Factoring in annual growth in visitor ex-
penditure of $6 per night, Auckland would secure an additiona $12
bilion of direct visitor expenditure {above projected natural growth)
over the next decade.
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L T FABRIC
o ATTRAGTORS

AUCKLA N AUGKLAND THE
THE PLACE SO F DESTINATION

Resident experience Visitor experietce

ALGKLAND'S
CATTRACTORS'

These are the things that
attract visitors - events,
confarences, attractions,
highlights, etc.

Soirg S Plane cg Dedte oo

Fingoe vs Destingtion e
For the purpose of this document Auckland “the place” is defined The visitor experience is also shaped by Auckland'’s "attractors”
as what Auckland residents experience. while Auckland “the desti- - the things designed primaily fo aftract visitors to Auckland
nation” is what visitors experience. There s a large overlap between and support them during their stay. Examples include signatire
Auckland the place and Auckland the destination. The overlap is aftractions, major events and commiercial accommaodation.
described as Auckland's “fabric” - the things tha! make
Bucikiand ne piace et 1 the hawrd and soul of Auckiand, Once attracted 10 a destination, mofe and more visitors want

- 10 Immerse themsalvies in its fabric, by sesking authentic experi-
Avoriands fabr rokdes: ences with local people and places. The felric & what houne

» Py fie goodds and senvices such as public spaces, roads, e COMing DRk,

footpeths, parks and public ransport

+ Private goocks ang senvives such as tood and beverage,
erdertainmert and rataliing

= AucKlands genersl “vibe” or "personality” which is
determined largely by s peaple,

k7
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Understanging Auvckiand S

Tne Auckland region is large and diverse, making it difficult to
understand. A useful way to think about Auckand is 1o break
it down into four distinct areas.

w (D
# (Gl Frings
# B duaban

» Hirnaring

This is how a visitor might view any major city. By understand-

ing Auckland from the visitor’s perspective, it becomes very Clear

where the gaps and oppaortunities in the visitor experience are.

The shylised model of Auckland (Figure 4, above) has been adopied
to represent this thinking - the green area represents land and the

blug area represents water,

This model is simple enough 1o understand but sophisticated
encugh to analyse the challenges facing the Auckland visitor
sconomy. Key locations in Auckland have been highlighted

to iustrate how the model fits the Auckland ragion.

.
- M Eden
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Reyitalize the CBRD

The CBD is the focus of moat visitor activity but in Auciland’s
case delivers the lowest guality of visitor experience compared
1o the rest of the region.

Canneot Visitors o the Hinterland

Auckland's main strength is its hinterland which contains
exceptional natural attractions and offers outstanding experiences
i areas such as Matakana, the Waitakere Ranges and the islands
of the Haurakl Gulf, Few cities in the world can offer such experi-
ances on their doorstep. But this strength is almost entirely negated
by the tack of transport to these areas. Enhancing the amenity
of these areas would also be irmportant.

Tail Auckiand's Slorigs

i

Ry teling Aucklands unique stories the region would be easier
for visitors 1o understand and deliver an enriched and distingtivety
Auckland experience.

T PR Bk JR S S
The ass tor Interventon

The pubiic sectar woulkd need to adop a strong leadership and
nvestment role in the inttial stages of the transkormation process.

This s because Auckland woukd need to invest in a portfolic of
attractors that wolid provide great henehts fo the visilor econamy,
However, in many cases a private sactor investor wolid not be
ahle to secura & viabde dirgct retum Fom such an vestiment s0
coudd not be expected 1o put Up the capital. A convention centre is
an exampie of this. Overseas evidenoe proves that while conven-
tior: cantres are rargy commercialy viable on their own, the overal
benaft o the visitor economy mpresents an excellent retum on
investmert. So the initial investment neads 1 be fom the public
sector. This woukd stimulate private sector investment in areas such
as apcommaodation, retall and food and baverage outiets, W sup-
port the corverion centre,
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Auickiand has the opportunity to frangform iiself info a world-class visitor destination over the next 10 years. The following aspiration
for Auckland as a visitor destination In 2018 has been developed through input from regional and national stakeholders:

atis
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Vitrant GRED
The Auckland CBD is pedestrian friendly and well supported by &
moxdern, mulii-modal public fransport system. [Hs atiractive, func-
tional, exciting and easy to move within, giving visitors easy access
to a wide range of high quality goods, services and experiences.

_ Amazing Hinteriangd
Auckland has an attractive, interesting and accessible hinterland
that delivers on the 100% Pure New Zealand promise and
enables visitors to engage in a wide variety of authentic nature
and lfestyle activities.

Farbour ity
Auckland is seamlassly connected with the Waitemata Harbour.
The waterfront is accessitle and attractive, showcasing Auckland’s
maritime heritage. Visitors engage in a wide range of activities
on the water's edge and use it as a gateway to the Haurakl Guf
Marine Park.

The agpirafion is underpinned by seven strategic themes.

Cutturat Sy
Auckland embraces and showcasss its cuftural diversity through
its visitor offering. Visitors have authentic cultural experiences
in Auckland that they cannct get elsewhers,

- Host Dty
Auckland has the infrastructure, reputaiion and unily to secure
and host large scale conferences, conventions and major evenis,

-

Eosy to Undersward

Auckland is a destination ihat is easy 1o understand.  Auckland’s
physical environment is interprated through interesting stories that
connect pecple with places and add significant value to the visitor
exparience,

Fusy o Move Within
Auckland is a destination that is well connected, both domestically
and internationally, and sasy to ravel within,

Ao



The following steps would be required 1o transform Auckland
into a world-class visitor destination:

i,
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Get Auckiand's fabrio right

Daveion attracions

GEY

o a8 P

An appropriataly funded and mandated regional visitor agency
would be reguired to manage Auckland’s transformation from
a gateway into a world-class visitor destination.

The agency will be a powerful and credible advocate for both
the visitor seconomy (supply side) and the visitor {demand sids),
and would engage at a strategic level with ait major public and
private sector gtakeholders.

The agency woulkd need 1o secure initial public sector funding
of $5m per year for five years. Alternative funding mechanisms
would be explored during this peried and implemented by
2013 at the |atest.

)

Beasonaiity

Conventions and major everts provide a greal cpportunity 1o
stimulate the visitor economy by driving visitation during off peak
periods, 1t is a proven successtul formiula for ofies around the globe
and those who have invested in conventions and major evenis are
reaping the rewards.

Thal is why Positioning Auckiand as a Major Fvents Destination has
been developed in parallel with Bringing the Worid o Auckland.

iG

Establishing & long-term public sector investment platform
{see page 11}
Dastination marketing - making the promise

Destination management - making sure that Auckland
delivars on the promise

Convention bureail — securing conferences, conveniions
and exhibitions for Auckland

Major events — secuing major events for Auckland
Advocacy - representing the visitor aconomy and the vigitor

Strategic oversight — constantly thinking and acting
strategically

It will air 1o provids a potential strategy for attracting and maintain-
irgy a suslainable portfolio of major avents in Auckiand, and deliver-
ing on the host city theme fom this visitor plan.

Havirg such a strategy in place, with the Reglonal Major Events
Office and Convenition Bureau as part of the regional visitor agenty,
would ensure these inttiatives and the seasonality issue are an
integral part of the averall strateqic foous,

At



Lngeterm Public Beotlar
Hattorm

The success of the Auckland visitor econormy would depend crili-
cally on the establishment of a public sector investment platform
cornprising long-term commitments from:

1. Local authornities and the Auckland Regional Council {ARC)
1o fund the regianal visitor agency,

. Local authorities and the ARC to engage with the regional
agency on matters potentially influencing the Auckland
visior experience; and

2. Central government to fund large cne-off nationatty
significant projects in Auckland that would increase the
feved of visitor activity and/or enhance the infernational
profile of New Zealand's leading city-region.

On average every additional dollar spent by visitors in New Zealand
will generate $0.25 of income for central government. The retum
on local government investment would be sustainable long-term
growth in regional GOP and employment, preater amenity and a
higher standard of living for Auckland residents — the virtuous cyde
{see figure 1, page 4}

-
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Auckland's fabric would need to deiver visitors an enjovable,
authentic Auckland axperience that makes them wanit to come
back far more and brng thelr fiends and families with thern.

Ty gat Auckland's fabric right, the regional visitor agency woukd
need to work with local authorities to ensure that planned public
investmant contributes to the overall improvement of the visitor
experience as well as the well-being of residents.

Auckland's local authorities are already driving a number of major
inftiatives that will improve Auckland's fabric. Auckiand Gity Council
and the ARC group are leading the way with major transport,
CBD and waterfront projects that will greatly enhance the visitor
experience and benafit Auckland residents.

The private sector is a kay contributor to Auckland's fabric through
the commercial activities that serve both visitors and residents,
e.g. food and beverage, entertainment and retailing. It is widely
acknowiedged that Auckiand's ertertainment and retall offerings
are poor by international standards, particularly in the CBD, and
that this detracts from the visitor experience.

The onus is on the public sector to create a business environment
that encourages private sector investment in commercial activities
that enhance the visitor experience.

LR (e
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Develon Attractors

Auckland needs a portfolio of attractors that draw people 1o
the region, particuiarly during shoulder and off-peak periods.
The key opportunities for Auckland are:

Conferances and conventions

Major events

Hinterfand pracingeds

Bignature atiractions and experiences

Conterences ang Conventions

There is an excellent cpportunity 1o buiid & national convention

and axhibiion centre in the CBD, on land Dordsred by Albert St
and Mayoral Drive. This location is ideal from a development per-
spectiva ~ it sits within the Aolea Quarter and is within comfortable
walking distance ¢f a large amount of commaercial accommodation,
food and beverage, entertainment and retalling. Careiut scheduling
of conferences and corventions can have a marked impact on sea-
sonality, reducing the disparity between summer and winter activity
levels and enabling businesses to get a betier year-round return

on capital.

Mintariandg Preciacis

Auckland has the opportunity to develop several unique
and distinctive hinterland precincts. Examples include:

nr By
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Major events have the potential fo generate substaniial increases

in visitor activity and expenditure in Auckland. For example, the
Lions Seres Is estimated to have aitracted an additionat 20,000
international visitors 1o Auckland in June and July of 2005 {radition-
ally the two slowest months for the visitor economy), and gener-
ated an additional $43m in regional GDR Major events can have a
sigrificant impact on seasonalty if they are scheduted at times that
are fraditionally slow for the Auckland visitor economy i.e. auturmn
and winter. See Fositioning Auckland as a Major Evertts Destination
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Signature Altrections and kxperiences

Auckiand would need to use Its distinctive geography, culiure and
heritage 1o develop signature attractions and experiences. Themes
could include: Maori and pacific cuiture; the volcanic cones,
particulary Mt Eden; and the harbour and guifislands. In addition,
there are throe strategically sigrificant sites along the waterfront
growth axis that should be land banked and developed into signa-
ture ativaciions: Queens Wharf, the silo area located in the Wynyard
Quiarter: and the sastern end of Wynyard Point. The addifion of
signature atfractions on these sites {and a convention cenire In the
Aotea Quuarter} would greatly enhance the visitor experience and
stimuate further private sector investment throughout the CED,

The Bilbao Example

The Guggenheim Museum Bibac (BMB) Is an excelient example of
the bnpact & signature atiracion can heve on a city. The Basgle

P bl Treasuries pald €126.5m approximately SNZ250m) for the
complete project fuiiding, land, icensing and operative costs)
before the museLm's apening in 1987, Since its opening almost
1.4 milion visitors have come 1o Bibao, 79% of them 1o sea the
GMB specifically. Because of the popuiarity of the GME, more than
NZ$1.250 in development projects - including a convention cerire,
opera house, and fne ars Musewsy - are now in the works,

wro?

oy T

An independent assessment of the GMB concluded that the inital
investment mace by the Public Treasuries has bean recovered in
{ittle more than a decade. Furthermore, the study concludes that
the GMB has had a profound impact on the level of visitor activity in
Bitbac. A fnancial assessmeant condicted by GME concludes hat
its activilies added €126.5m to regional GDP in 2005, According
10 GMB the cumulative economic kenefit 1o the region since 1997
is £1.360In GOP,

Aly




$279m

ADDITIONAL INVESTMENT -2 per annum
Privata Sector in 2018

and beyonrd

$1.6b $1.80b
m%‘éssﬁ-ﬁzﬁ? Pubiic Secior aidiional

({Ceantral govamiment) tax {ake

REGIONAL - $25m $7.21b
AGENCY Putilic Seotor adeftional

{Regional and local governiment) regional GOF

DIRECTION OF
INFLUENCE

The major investimenis would include:
* Regional agency

* National convention centre

« Pertnanent Eden Park geating additions

« Signature attractions on strategic waterfront sites

+ Harbxour and gulf island access

» Cruisa ship infrastructure

These investments would accelerate regional and national visitor
activity and create a strong commercial incertive for the private
sector to iInvest,

If these investments were 1o occur the value of the Auckland visitor
economy would be projected fo increase by $7.21 billion over the
next decade (cumudative), and central government tax take wouid

be projected to increase by $1.8b (cumulative). The addifional tax
fake alone would therefore outweigh the required public sector
investment. The additionsl visitor activity would be expecied 1o in-
centivise an additional $2,79b of private sector investment aver the
next decade {including supply chain effects), yielding a net com-
marcial return on investment of $278m (1096} per annum by 2018,

Enhancing the visitor economy represents a premium investment
opporunity for Auckland, | would be a low risk way of realising
significant economic growth white underwriting Auckiand's amerily.
it would be low risk because investments that make Auckland a
more cormpeling destination would also make Auckiand a belier
place 1o live, work and play. An enhanced vigitor economy would
increase public sector income and would also attract new commer-
clal investrment, effectively auibsidising Auckiand's transformation
into a word-class city-ragion.

kLS
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Attachment 1

REGIONAL PARKING
STRATEGY

Consultation Draft

Auckland Regional Council

19 February 2008
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Executive Summary

Introduction

The Regional Parking Strategy supports the general objectives of the sustainable
growth and development of the region. This includes greater provision and use of
public transport, more walking and cycling, and facilitating and encouraging high
density mixed use development in selected centres and corridors.

As vehicular journeys invalve parking at both the start and end of each trip, the
availability and cost of car parking can influence decisions on transport mode used,
the time of fravel and, potentially, the choice of destination. The provision of parking
facilities also impacts on the urban environment and may take up valuable space,
thereby significantly increasing property development costs.

Parking management is, therefore, an important travel demand management (TDM)
mechanism that can have a significant influence on reducing car use, thereby
reducing traffic congestion and on achieving a more sustainable region. This was
recognised by the 2005 Regional Land Transport Strategy, one of whose policies is
that a Regional Parking Strategy be developed.

A balance must be struck between the provision of an adequate supply of parking fo
meet the needs of a dynamic, competitive economy, and encouraging the use of
good altematives where available.

The Regional Parking Strategy ssts out objectives, policies and actions to improve
integration between the supply, management and price of parking, and the land use,
transport, economic, social and environmental outcomes sought by the region.

The strategy provides a framework {o align district policy and methods with outcomes
sought, taking into account the varying circumstances that apply across the region. It
is inftended to give councils more confidence to implement change in parking policies
and rules, and to help reduce the potential complexity of district plan controls as
change is implemented. The strategy is not & statutory document but is intended to
ptovide guidance to the region’s territorial authorities, when reviewing their district
plans and parking ptans and policies, to developers, and to other interested parties.

Legislative and Policy Context

The regional policy and strategies within which the Regional Parking Strategy is set
are contained in the Auckland Sustainability Framework (ASF), the Auckiand
Regional Economic Development Strategy {AREDS) and the Auckland Regional
Land Transport Strategy (ARLTS). The Regional Policy Statement {RPS) sets the
statutory direction for implementing these strategies.

Goal, Objective & Outcomes

The goal of the Regional Parking Strategy is that the provision of car parking
contributes toward the land use, transport, economic, environmental and community
outcomes scught by the region.

To achieve this goal, the supply, management and pricing of parking in the region will
need to be aligned with the outcomes sought by the region.
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The objective of the strategy is to encourage and facilitate the development and

implementation of parking policies and measures across the region that complement

and support the regions sustainability, growth, economic development, and transport

strategies. Parking should assist in the creation of an integrated transport network

for the Auckland region through parking supply, management, pricing and control
policies that:

¢ support plans for land use intensification around selected mixed use high
density centres and corridors,

e encourage travel behaviour changes for a more sustainable, less car-use
intensive future,

¢ integrate parking supply and management and implementation actions with
planned improvements to the public transport system,

¢ support increased travel by public transport and active modes,
» make better use of existing parking resources,

s achieve consistency in district plan rules and standards for parking provision
and operation among equivalent developments and centres throughout the
region, and

» contribute to improved urban design, particularty in high density centres and
corridors.

Regional Parking Issues
The regional parking issues to be addressed to achieve these outcomes are:

Integrating Parking and Land Use Policy

For most of the region, parking supply in new developments is determined through
what is essentially a predict and provide mechanism (without consideration of
strategic transport or land use objectives} and remains unaffected by policy
initiatives. Therefore it is desirable that a parking policy that integrates tand use and
parking supply be developed for supporting centres and access corridors, This would
include:
« meeting urban design objectives especially in high density development
areas,
« providing parking allowance in direct relation to the location of the
development and its accessibility by public transport,
e ensuring through parking standards that the difference between operational
and staff parking is clear,
» encouraging more short term parking,
e developing parking standards for high density residential developments that
take into account location, the accessibility of public transport and also
support urban intensification.

Integrating Parking and Transport Policy

To integrate parking and transport policy in supporting centres and the CBD, parking
facilities should be reduced where transport policy is to provide good accessibility by
other modes. In developing areas (where feasible) public transport improvements
should lead new developments rather than impede them.
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Business Transference

Parking restraint policies could reduce the attractiveness of some centres compared
with other locations. There is a need to ensure that changes to parking requirements
are justified, applied evenly across the region and recognise differences between
centres and business areas.

Pricing Parking

Without a mechanism enabling a public agency to impose a charge or levy on
existing parking spaces in specific centres or areas, the rate of change in the
availability of existing off-street car parking spaces is likely to be slow.

Integrating the management and control of parking buildings and parking lots
with parking policy

Integrating the management and control of parking buildings and lots with parking
policy, needs to be managed effectively. This includes:

» the need to take into account existing off street parking when determining
local parking requirements for district plans,

« enforcing consent conditions for privately operated short stay car parks to
ensure they are used according to the planning consent specifications,

» controlling termporary parking lots to ensure their provision is consistent with
the appropriate car parking management policy,

» ensuring that decisions on the availability of long term parking (e.g. early bird)
should be made in the context of a parking policy or plan for the centre as a
whole, and not as a means of increasing net revenue for the facility,

s encouraging alternative transport to the single occupant car {see Park and
Ride}.

On-street Parking on Arterial Roads

A regional policy position on balancing the conflicting objectives regarding on-street
parking controls on arterial roads would assist TAs to manage their road networks.

Park & Ride

A regional policy view is required to provide clear direction for how Park and Ride fits
within the framework of the sustainable development of the region, and to assist in
the development of short, medium and long term strategies for the different sites.

Communication

It is important to communicate effectively with the regional community the need for,
and benefits of, parking management strategies, highlighting the importance of
integrating parking requirements with broader land use. Better communication
shouid lead to increased support for the changes necessary for a more sustainable
future.

The Strategy

The strategy for supporting these outcomes has at its core ten policy areas that
address the identified parking issues (the gap between the actual and desired
outcomes). Policy actions detail how (and by whom) these will be brought into effect.
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Policy 3: Support Land Use Intensification

Support land use intensification through:
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Policy 5: Control Public Long Stay/Commuter Parking Provision in Parking
Buildings & Lots
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Policy 7: Prepare Comprehensive Parking Management Plans for Centres
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1 INTRODUCTION

1.1 Overview

Achieving the sustainable growth and development of the Auckland Region requires,
among other things, greater provision and use of passenger transport, more walking
and cycling and facilitating and encouraging high density mixed use development in

selected centres and corridors.

As vehicular journeys involve parking at both the start and end of each trip, the
availability and cost of car parking are a major influence on decisions on the mode of
transport used, the time of travel and, potentially, the choice of destination. Parking
management policies can, therefore, have a significant influence on reducing car
use, thereby reducing traffic congestion and achieving a more sustainable region,

The availability and cost of parking can also:

add significantly to development costs

take up a considerable amount of space reducing the density of development
reduce the amenity and walkability of a high density centre, and

affect the economic viability and vitality of individual businesses and centres
of activity.

A balance must be struck between the provision of an adequate supply of parking to
meet the needs of a dynamic, competitive economy, and provision of more parking
than necessary, thereby encouraging excessive use of the car, particularly at
locations and during time periods whean good altematives are available.

The Regional Parking Strategy recognises that the unconstrained growth in travel by
the private car is not sustainable. A successful, dynamic and liveable region
requires, among other things, that the supply and management of car parking
supports land use, transport, and economic, social and environmental objectives.

1.2 Purpose & Scope

The Regional Parking Strategy supports the over-arching objective of the sustainable
growth and development of the region. It provides a framework to align district policy
and methods with cutcomes sought, taking into account the varying circumstances
that apply across the region.

The strategy sets out objectives, policies and actions to improve integration between
the supply, management and price of parking and the land use, transport, economic,
social and environmental outcomes sought by the region. It will assist in providing
consistency in district plan parking rules and standards while accommodating the
need for district plans to differentiate between types of activity centres. This will
reduce the risk that businesses and new developments transfer to locations with
more generous parking conditions, giving councils more confidence to implement
change, and will help reduce the potential complexity of district plan controls.
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The Regional Parking Strategy is not a statutory document, but is intended to provide
guidance to the region's termitorial authorities when reviewing their district plans and
parking plans and policies, to developers, and to other interested parties on:
+ how the wider outcomes sought by the region translate into policy and
controls regarding the provision and management of car parking.
 appropriate parking measures to support the high density centre
intensification policies of the Regional Policy Statement
+ the consistent and equitable management of long stay parking across the
region
» the provision and operation of short stay parking to support activity centres
and corridors

There are three main processes in which the Regional Parking Strategy will provide
guidance to territorial authorities. The foliowing diagram shows this broad
relationship.

Distrlct Plan
Reviews

& Changes, Land

tise Applications

Structure Planning,
Strategies, CPMPs*

Parking
Regulation &
Ownership

* Comprehensive Parking Management Plans
** Integrated Transport Assessments

The strategy is also intended to provide guidance to other stakeholders undertaking
land use and transport planning under the Resource Management Act or the Locali
Govemment Act, including Transit New Zealand, ARTA, ONTRACK, and land
developers.

It is intended that the principal elements of the Regional Parking Strategy will be
incorporated into the next Regional Land Transport Strategy at its next review.

Strategic Planning

The Regional Parking Strategy will provide guidance on parking issues that will assist
in the preparation of strategic development plans, including structure plans, and the
preparation of Comprehensive Parking Management Plans {CPMP) and Integrated
Transport Assessments (ITA) (discussed further in sections 5.8 and 5.4.1
respectively).

District Plans

District plans are the key tool for regulating the provision of car parking associated
with new developments. They set out the parking requirements and the assessment
criteria, based on which development applications are assessed and conditions of
consent are prepared.
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